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IN THIS IssUE 
Ihe first of a serics of three 
articles on type faces page 22. 
NEAT WEEAR’S issue will include 
the story of a campaign to sell 
whisky overseas. 
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sold annually 


* In 1952 the outside back cover 
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or the SPECIAL 


New features, new fiction and national 
advertising ...a new monthly feature, 
ANN SEYMOUR’S) School for 
Beauty * ... all these are bound to create 
a surge of interest among the buying 
public —and a surge of buying for every 
product advertised in WOMAN AND 
BEAUTY. Some space is still available in 


the superlative March issue, if you hurry. 


PRESS DAT IAN. 4th * ANN SEYMOUR’S School for Beauty will 
cover fashion, make-up, hair styling, skin 
care, health and fitness, figure control, etc. 
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For 1952 
Increased use of commer- 
cial radio is certain. Twelve 
new sponsors will soon be 
using Radio Luxembourg 
Contending factors in the 
economies of newspaper 
production point to fewer 
ad. rate variations than in 
1951. A year of “stabilisa- 
tion” is hoped for 
Increased use of colour in 
the magazine and trade and 
technical field is certain. 
Incentives are likely to be 
more widely introduced in 
the printing industry, thus 
aiding a more even balance 
of supply and demand 
Paper import restrictions 
being based on value, some 


branches of the trade con- 
sider the Government's 
hope of a Scandinavian 


price fall may materialise 
Volume of imports could 
then be maintained 


by letting him loose! 
Ti 


tis poster ll be used by local 
} dur neg the first 
r of 1952 in the interests 


safety 


The New Year, despite snags. will see 
Big Advertising And 
Marketing Changes 


1952 will see keener competition among the agencies. This 
is the most positive forecast as advertising greets the New Year. 
Several big advertisers are considering splitting their accounts — 
and emplvying more agents to handle the sections. 

M dia owners will be subject to increased pressure to raise 
commission to agents. 

A notable feature for organised advertising will be the launch- 
ing of its public relations campaign. 


The year will be off to a lively outery' But Ah! Bisto makes 
Start in advertising all dishes delishes! I Bisto 
Nesti¢és are to market a new Kids, who have now irvived 
Ime of food products in direct twenty years in advert will 
competition with one of the most still be featured bur t faces 
heavily advertised brands now on will be reduced in size 
the market To handle the ad- Development in « 
vertising they have appointed Gilbey Lid. advertis 
Dolan Davis Whitcombe and _— the cutting out of a 
Stewart. Details of the new pro- for ther “Odds O 
duct line are being kept secret, Advertising will be 


and a teaser campaign will break 
iM test areas late this month 
C.J. Lytle Ltd., took over both 


the popular 
Gilbey'’s sherry adv 
been postponed until 


home and export accounts for the year, but port ar 
Swan = and Blackbird Pens use national dailies an 
(Mabie, Todd & Co. Ltd), on London = evenings p ncials 
Tuesday. Mabie, Todd were re- and trade press 
cently bought up by Biro Pens Alfred Pemberton | handle 
Ltd.. whose advertising js already both the Gilbey { Bisto 
handled by Lytles accounts 

Although campaign details are Theme for the > Road 
not yet complete it 1s understood Safety campaign w ’ More 
that there will be a “big splash” Courtesy.” But 1952 wil! also 
n the national press about the have quarterly then From 
middle of the month January to’ March will be 


Making its debut will be a new 


“Children and Anima April 
Bisto slogan: “Plain meat pie 
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COMMISSION : 
POSTER MEN 


SAY 

The poster industry has 
rejected an appeal for an 
increase in the commission 
paid to advertising agents 


Embodied an approach made 
to the British Poster Advertis 
ng Association by tie Institute 
ot Incorporated Practitioners 
in Adve sing. the appeal was 
considered by a jornt sub 
committee appointed by the 
B.P.A.A.. the London Poster 
Advertising Association, and 
the Solus Outdoor Advertising 


H H Mallatratt secretary 
states 
members of 

felt that 


that, thoug h 
the sub-committee 
of the points submitted 
were fair and 
they wer oof 
the tin 


solic 
by the 
reasonable 
opinion that was ripe 
for a wndation to the 


membDers of then res] 


recom 
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Associations to allow 


crease commission 
They were quite sat 
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shied that 
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sented a fair share of the 
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ry by the 
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repre 
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that 


pre 
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over ot 
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t advertising 
and they felt 
would equally recognise 
progressiv difficulties 


faced the Associations 
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IVNERTISER'S 


Tribute To 
‘The Weekly’ 


Alan Whitworth, director of 
the Incorporated Society of 
Hritioh Advertisers, writes 

During the pat 12 months, 

Advertiver's Weekly” thas; 
made its own contribution to; 
the solid position which adver 


tixing holds to-day Its lead 
ing articles, always objective j 
in purpose, have stimulated) 


thought that has often led to) 


elective section. Its news) 
items have invariably been) 
comprehensive, accurate, and] 


up-to-the-minute. Its general } 
features have keot its readers) 


well informed on wide] 
range of subjects directly of} 
indirectly connected with ad 
vertiving. Its policy has done 


much to keep advertising on 
an even keel despite the dith 
culties of the times in: which 
our business is conducted 
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Big Campaign 
For Coca-Cola 
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Advertising Men Honoured 


Services To Festival 


Advertising, the press, design, 
and public relations have all been 
recognised in the New Year 
Honours List. 

viscounty has been conferred 
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Dorchester Hotel 


td the and im the 

Dane and W. H. Parrack, joint managing 

ner rector John Bu Philip 

Mr. Emanuel with r ¢ 

which w presented Alice 
Emanuel for Mrs. Emanu 
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SELLING WEEKS 
FOR 1952 


Observation July 
September Anticipation ind 
October— December Patience 

Fo the benef rf ova 
auth trees the Royal Sox H 
the Prevention of Accidents 1s 
ssuing a quarterly “Road Safe 
Planning Guide 

It is expected that one of ne 
features of 1952 from the market 
ng viewport will be an in 
creased number of special selling 
WCCAS 

Sewing Weck will be from 
March 1-8. From March 17 
9 


t Guild are to run 


Ww Sec ow sunch a 
national campaign with t 

ot making nen m 
clothes 


Tie Week 


the T Manufacturers 
ciation for June 7-14 


Film Producers 
New Council 


Results of the election of officers 
ind secu cour “x iw 
ot Spec sed Film Producers, ar 

Chai n: F. A. Hoare (Merton 
Park Studios) airman 
Donald F. ¢ (G.B. I 
tional); 38 mm. production s 
Howard Th« (Ass d 
Br tish-Pathe) ( c 
Ww Produ ns), 
Pelly (Fi Produ Guild), J. B 
(GHW Prod ns 
woduction (direc G. Hawk 
(B on-Hawk « 

d nt nd f p prod 

John Halas (Hal & Batch 

yon d equ 

ind allied f : A. T. Burl 
so Films) Tt Scree 

Ad t G p: FE. W. Beck 
(Pubic Fil J. G. Presb 
P & Co) duc ona 
film distribution: T. Ebcling (Asso 
ciated Brit sh-Pathe): general mem 
bers Rosan: Brown 
Hugh (Dex Tech 

All K. L. Lock “ (B t 

The hon d H. B 
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WHERE LAST YEAR’S CANDIDATES 
SLIPPED: FACTS ARE NOT ENOUGH 
To assist tutors and those who are now studying for the 
Diploma examinations that will take place next May, the educa- 
tion committee of the Advertising Association has issued a 
digest of the examiners’ reports 
of the 1951 examinations. dow Ey ners no longer ask 


fo prec formation casily 


Co ve Deen sen © al 


reference books 


le one gf vantag ¢ candidates, but im 
Carers to undcrTiaac 
spite of it ov 40) per cent of the rs 
rt yerativ advertising of . 
co-operative ad Caled The Widow’ Is still 
Téa 4 4 ceps the 
comment is: “Candidates seemed Remembered 


tive ad 


bed the I Royal Sox y ¢ Pre 
vention of Accod like 
sce a i safet 
campaign sim la that 
launched M y of 
Transpor Ve The 
ociety wo scives 
if they had 
Speaking at a p renee 
on Frday, Majors BOK 
You 


onal 
had virtu 
t gentile aout ‘ th was 
Intermediate marketing questions er wouette which the dele 
was stated Ye } th Som ale sang frequentiy during their continued we are § being 
1ation but the stay asked if we were res ue 
j 


sma n 


achieved 


ippointing 


60 per cent the 


sn 
tifred Bates & Son Ltd.. held the Midland Hor Manct Here 
tne are cc ng purely with tacts fron j fe are Douzla Sippy Mu Grentel 
t when these Verr Liv erpor S J. Ashtor De Dis; i Bates 
lied to a media Staniey Leach ("Daily Mail Highland Lonedon (W Pre 
answer breaks Ken Taylor (Alfred Bates & Son 


A.A. Issue Examiners’ Reports 
For Diploma Students And Tutors 


te market rescarch as 10 the WOMEN WANT PRICES TO 
facts and. illustrations Teauired should have been of definite ad BE GIVEN IN ADS. 
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As Guide 


The majority of townswomen 
read advertisements selectively 
and critically, do not find them 
particularly cheerful, and prefer 
them to contain the prices of 
goods advertised. 


These f ¢ among the result 
of an mquiry among st Jers by 
lhe Townswoman. official organ of 
th National Umon of Town 
“ Guilds 

It appears that § per cent of thi 
journals readers wnor dy 
' us altogether, 25 per cent study 
the nd 70 per cent select nd 
read only t ids. wh.ch interest 


No reader belheves everything she 
reads in an adv “ment, and only 
hom ccm hev on the whol 

The point on which most mem 
ber were wat on the 
pricin of articles in advertise 
mens 10 per cent found the 

ubsence of price no 55 


meant that 


10 


s thought 


petition among soaps and between 
soaps and detereer 73 per cent 
of women remain loyal to one 
brand and 27 per cent try new 
brand when +r mmended, though 
not nec y on first seeme the 


advertisement 


Caravan 


Caravan Town with modern 
fully-furnished ng vans set if 
soem surrounding will show 
caravan housing and the ingenui 
t o he lat of hI 
hones t Ma Idea! 


Home Fubib m which wil be held 
at Olympia, March 4-29 


j 
4 
> 
colicges tha ive aip.oma svours he ent 4 . - | 
with educator prog 
. refers 1 suaminer to the A, 
msucd Kiet forn the 
de d wa ants. ¢€ phasise the “ i to the disappoint 7 
high standard req d for suc t f ; 
y sma sortion of Fina 
cess in th \a a ns and will ’ } 
4 passes it writing the rep 
sSess progress they ive 
e faced ears entr 
va IS SCC Ss. as we 
For tt ket research ques The 
cisms } answers to the ind q 
t er designed ti plar mn mer cor 
vidua questions, in both he n mitated 
ask 
unt 
vert sing No one dex 
typical dealer folder witt . 
tial requirements and cor 
the selection of dealer : 
ments, sized. and keyed 
ordering. the descripti | 
stereo 72-hour service, 1 
card enclosures, ete 
dealer target misled 
They should have seer 
target was impossible f 
d | d 
| 
high «marks was dis- : price reduced the inter ol the 
advertisement 35 per cent 
feared that no price 
candidates passed in economics 6S per cent of reader it 
It seemed as if quite a number = ' ’ usual for women to buy = their 
of them depended far too much 7 hurband’s clothing and 80 per cent 
POL r newspaper > men's clothing 
On the other hand the Inter 
Under the heading of media 
It would seem that students igs 
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Brochure Promotes 
Club Membership 
Pu 


’ 


North Wales ty 
Goodwill Is susan Pollock ghter of the 
Vv i he Le er Pub 
Acknowledged nnual ladies’ evening. The 
the pr lent, were 
nil ” maich the 
M 
Ww Susan, and chair 
Bow nd hancee 
Hew 
from he Nottingham 
“ rhaw @n 
M 4 attended 
i 
| eicester 
hicved Dance Pictures On 


i N Same Evening 


ng h nnual 


Nottingham 


was distrit 
! 
w 
al 
k 
of o 
prod n 
tro 
Aberdeen ‘ 
Fish Tasters 
Abend 


chairman o ertising Asso s education 

Cory eser ot «4 mal Cup A Belsten, of 

nd ver d ne Oxford, at the Club's Christmas 

\ mad he member ab pudgead 

d d ale i ereate contribu rt educa sing In 
more help nire McMahon. president of the ( Club 


he Pubhest 


More Members cstaiaing sans 


pictures o 
ted h 
nec wst 
danci 
taken by 
Studi Col 
Lid 
dd t 


| Wolverhampton 
| Gifts For The Old 
Folk 


Norman Wisd omic who 
is playing Bu W olverhamp- 
ton pantor wile were 
the guest he P y Club of 
W olverhamptor Christmas 
hur Fach attending 
a pres ind these were 
over by M Wisdom on 
the Clut > chairman 
verha " Corporation 
Welfare Servic ( nmuttee for 
presentation to tb nates of the 
Corporation's two peoples 
Homes 
Santa Claus (Don Barbour, chair- 
man of the Social Sub-Committee) 
presented every lady with a gift 


from the Christmas tree 


Brevities ... 


The Chief Constat of Leeds 
Ww irnctt, was chicf guest at 
the annual Christo incheon of 
the Leeds Club \ ge number 
of members of the Pubhcity Club 
of London went on a Little Journey 


Sound Studios, near 
et, on Saturday when the 
Show w recorded 


fo mercial broadcast A 
public speaking class is being 
formed by the Publicity Club of 
Sunderland. 


OBITUARY 
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W. Wolstencroft 


Wilfrid Wolster f 


Saw the 


tisements. ir f 

first disp'ay advertising in ev 
Papers, and was in ct 
when the News « d 
1.829.427 replies clas d adv 


me in h 
April 1938 when th 
Ne 


Frank Derry 


A memorial servic » the 
Frank Derry, found f th | 
order firm of Ambro W Ltd 
near'y 40 yea held 
Trinity Methodist Ct h, Woking 

Mr. Derry ded on Decemtx x 
at tis home, Kepplestor Stay 
Road, Fastbourn« aged H 
maintained his active interest im th 
business the la For ma 
years he lived in Woking dw 
a prominent memt of b 


Methodist Church and the Sund 


School movement 


Elwyn Hughes 
Hughes 


Elwyn Hughes 
Advertising Lid 


December 22, was well-k 


ot Elwyn 


wn 
the advertisin { Na | 
Benzole, and he M 
design which Na 
Benzole petrol p d tt d 
vertisements throu th 

Mr. Hughes 
world war wh t 
wounded. Durir h “ h 
was in the publ r n vic 
of the 2ist Army Group. I rh 
carned out duties P.R.O. with 
the Board of Trad 

Pr to th h A d reels 
of Godbolds Lid.. and af demot 
Isation opened his ow: 


ODD SP@T 


Produced ay an advertising 
novelty is the Ferguson tie, 
with a background of navy 
blue or of the familiar grey of 
the Ferguson tractor. 

In each case the pattern 
consists of small silhouettes of 
the tractor and a plough in the 
raised position. 


Menace To House 
Magazines 
ind trib trons 


school 


her art v 
the director 


followed 
axe to grind. 


hy 


6 
om News advertis mt depart f 
nearly 2 year whose death 
editions last week, had a $$ 
» years’ serv with th per 
+, 
there were 89 columns of display 
advertisemer nd 47 
smalls In 1894 wt M 
Wolstencroft uned tt new 
as a boy the record was 1‘ | 
of “smalls 
| 
| 
Baker 
Sa 
among 
: 
given and lined in humorous vein by E. ¢ 
tord Ltd., when he spok nch 
bt he ‘ : time meeting of the British Assoc 
J tion of Industrial Ed 
Greatest 1 d. was th 
dir 1 done well 
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PRESS NEWS AND PROSPECTS 


Cost Of Living Bonus For 


Print Workers Tomorrow 


With the se Index of 
Reta Prices t by mid 
November, most printing workers 
m Gre Britain w get cost of 


and Process Workers. The result 
r that 
Society's lithograph 
iments wil 


and engray 


bring those 


departments mto a new agree 
ment with the employers which 
will result. infer alia n then 
receiving the cost of living bonus 


There is no national agreement 


covering photogravure members 
of the Society and the bonus wil 


not, therefore apply to them 


Decline In Newsprint 
Newsprin production by 


Canadian mills in November was 
471.732 tons 492.475 in 
Oct yer and Nx ve miber 
1950, the Association of 
Canada reports 

De‘iveries in 


ompar with 


igainst 
456.743 in 


Newsprint 


November, 491.021 

497.410 im 
in November 
to the 
November wer 


the total ovember delivers 

he British Isles w 15.862 tons 
igainst 6.651 ms in Noverbs 
19% while deliv s to Austral 


ind New Zealand imereased 


6.531 tons from 1,682 
* * * 

The Govert nt of New Z 
land has accepted proposals by 
group of New Zealand and Amer 
can companies to produ news 
print and pulp in the Dx 

new ndustry shou b 
thre s. and 


within 


man task fier th 
onwealth Finan Mu rs 
nce in London this month 


New Chairman 
H. D. Rochez (C.M. of the 


been lected 
Sunday 


rs Committ to succeed 
R. Bezzant (News of the World). 
It over vears sinc York 


the ‘Da Graphi 
went Allied 


assistant to Aneur \ 
Sunday Graph His big 
chance came when the 


and the Sundays raced to get the 


ory d A brilliant piec 
work t Rochez enabled Allied 
Newspay he first out and he 


Nicholls Appointed 

John Nicholls is to be circulation 
nanag ifthe News Chronicle 
succession to W. O. Birkbeck who 
d on Tuesday 1949 h 


has been Mr. Birkbeck’s assistant 


He started his career in 1930 when 
he was md-W s representative fo 
he Da M He joined the New 

n fr h-cas England A l 

Clark has been appomted his 
depu 

* 


The ban on the return of unsolds 
which has been in operation for a 
number of vears to continue 
throughout 1952, the Per 
Association 
the end of the year the position will 


be re wed again 
* * * 

Dunfermline and West Fife 
Journal ! Rosyth and Inverkeith- 
ing Journal have both ceased pubh 
c on as sult of the high costs 
of produ 

* * * 

« on i being con 
’ provincial new 
to rawe the rate of 

ion to advertising agencies 

* * * 

As an exp nem the Warrington 
Examiner's front page is to be 
transfo d into picture spread 
If found b sful at the end 
of t I nnovation will 
becor feature 


Blasts 


When gas mains exploded 
midday on Friday in Cleme 
Lane. Aldwych. causing a com 
plete power failure, St. Clement's 
Press Ltd 
within a few 
dent 


whose premises are 
yards of the inc 
were completing the produc 
tion of 20 weekly journals 

Emergency arrangements 
mmedately brought into opera 
tion. While firemen were still on 
the scene a link power line was 
put into action to set some of the 
equipment and machinery 
working aga‘n 

By m-dnight St. Clement's were 
able to report to the 


were 


press 


respective 
that production of 
their journals was progress ng 
Spec'al arraneements had to be 
made to cope with the printing of 
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Rayon Industry Will Review 
Overseas Outlets 


The ability of the rayon and 
synthetic fibre industry to com- 
pete in the world’s markets is one 
of the major problems being 
studied by the British Rayon and 
Synthetic Fibres Federation. 


d p Thats 
nd | ! ind 
the thr f Jay to 
demand serious d 

Clos nd cor t with 
the Britist d chief 
overseas mark il pre 

ju i t for f an 
export po { he | tior 
whose ct nan Su W Palmer 
has ed for S \ yn 
vestiga d het 
Hi nds, wh h hold dis 

with G fh 
nd inter d d x! m the 
futu the r j South 
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Cut Power. But 20 Journals 


the Financial Tin owever 
The paper was set atS ement's 
Press but ecaus ndry 
was not operating. a tal in 
galley form had iken to 
the Daily Telegra mises in 
Fleet Stree 

o | wer iting at St 
Clement's Press ad galleys 
had to be carrned by hand down 
to the street. A van broke down 
and sor of 1 galleys were 
taken by J. Geoffrey 


Hoover. a d On arrival 
was dis 


p Wa { vassed 
th ) T rapl 
found and 

Publis g from St 


Marketing 
Newsbriets 


ort surgeons 
by W. R 
now hemng 
journals if 
in, Canada 
Agents are Intam 


* * 


in price in the 


cause of higher 
ials costs says 
Dyer, chairman of 
ctuallers Associa 


* 

Hot salted biscuits arc being sold 
during cold weather by an Argyle 
Street, Glasgow, stor 

* 

S00) «samples from ‘6 firms 
belonging to the Leather Industries 
Export Corporation Ltd. have been 
sent to Australia for sample shows 


New Parker Duofold pen wil! 


be introduced carly this year. Priced 
«Od improved features 
melud 1 Simplified filing system 
in which the ink supply can always 
be seen, and a large ink capacity 


Out As Usual 


Clement's by moving the 
in bulk By Sunday 
ly had been restored 


Times was 


copies 
night full 
power sus 
and the # 
printed as norma! 

Journals being produced at the 
time of the explosion included 
the Economist National News 
and Rooksellers Review 
Horse and Hound, and Fishine 
Publication 
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dates 
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of damag 
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a tr umph of team work, for our 
men undertook difficult and 
sometimes upicasant tasks in 


order to get the job thr 


ahs 
(men) and 4s ad Wwe en) on { or f the younget 
their first pay day January cM } Street He left 
Most cases 1 ow Allied s 1939. wher 
This increase in accordance CM = Sh 
with the te iS OL malic ii) Wages CM. of tt People in 1947 rh fourth annual I , \ was held t the London branch students 
plan agreements > nae nm ¢ Bush House 
of a printing and bookbind.ng satherines of circul i the j ISMA BR. Bart disco in the are «are 
unions except photogravure Pro- ton ex when the Asso Hal Sawa n of the Students Society, who M.C.d_ the 
cess workerssin membership of of a Executives hold means i the Lon n Studer Society, R. J 
1 the Society of Lithographic heir first f lancheon at th Vv in, & he 1.8.M_.A., James Black harman of the 
Art ie < I avers Connaught Ro Lord Burnhan London Stu ’ Mrs. James B M R. J. Morgan and Mrs 
j will be chief guest and W. O Hal Saward . 
— 
sxalpel biad 
Swann & Co., I 
adv sd in 
Mexico, India 
ind Australia 
Lid 
Lower-grade beers, such as brown ; 
ale, may be raised 
next few weeks \ 
labour and 
Captain Albert 
ctober and 4 t 1 
1980 Canad 
United Sta ia 
412.044 ; | = 
ta 
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Zealand, and even more fOr the 
whole sterling area 
amp ipply of newsprint for New 
Zealand and-a large surplus for ex 
port to Austraha Arrangement of 
oversea ! t 
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Comn 
conf 
n 
Cons:dering the serious extent 
shir H. R nd j tion 
to | S t to jorn the Daily L 
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Bruce Brown Is 
Lintas Director 


\ 


E. B. Brown 


Bruce 


Majo, | 
* London presen of hx 
N 4 Alan Campbell! a d th Huddersfield Examiner for 
“ Lady Tweedsmu 1 d ‘ years A. VT. Gellan h tired. Hi 
K. Siddons fo L. G. Watkins, who has been in 
Hicktin \ Mary” of Fleet Str fe ver 40 years. For 
«. W. terry. 8S. G. Cogswell, id M having years h has been Londor 


Hallas, Parker 
* 


A d { g th 
breeman 1 W. Triges James Nixon is to from th 
j * * * w of th London editorship of the Birming 
pany d ‘ ham P New London editor wil 
Chapman * * Ernest Athinson, chief press 
d f Arding & 
lid on ltd AK. S. Lawrence he past oth ut the Treasury 


‘kM ¢ Highland Press Club, Inverness 

Ad-S Glasgow R. W. Tait, Aberdeen Journals Ltd 

ind He is was elected chairman in succession 
if to George Paterson, Da 


* 
A. Pearce, « 


» 


Linton 


* * 


* 
Ailsa Garland has relinquished th 
' wship of Shopping and is now 
s heer taking a holiday 
( olin Troup, od d f { im * * 
} * * * Broughton print buyer fe several 
Spec H. Parker ned th wears shee te tab 
Ad is — P years ago executive appointment with =the 
re * * promotion F. John Roe organisation 
Peter Webber } romoted * * * 
rasthope, m of ad sing adves he full studio manager of FE. Allan Cooper 
weg ompany. Advertising, has now joined th 
He will. how studio of D. H. Brocklesby Ltd., as 


ord Beav ook's heir 


Aitken, 


* * 
L. W. Desbrow, business manager 
ff Housewite for Hulton Press. has 
heen appointed assistant advertise 
nanager of Picture Post 


Arthur Mann 
W Gi 


“Biggest Ever’ Coach Ad. 
Beleeved to be the bhigeest ever 


national < rtisement for coach 


, Frickson national dailies and Sundavs. R 
Norman Bamber Ha rnational ¢ = : ma gazines 
1. James, k its Richard Potts & Partners Ltd are 


who cam Wall's f A. & an , (See Mainly Personal, page 26 the agents 


| i 4 - 
4 
B 
\ Hrown 
D Mal is public adviser to the board 
it i j n It nt w pern hu 
‘ ( ! x other i the ad 
g and id 
British Ems dtrans- Mr. Park who was with 
‘ & Mark hef joing Plessey, was respor 
f ganis. sible for th m of the 
He d. widely-discumed renort by th 
h G Ind Lid Bet vas with 1.A.M.A. technical advertising sub 
* * * P 
4 
h 
eer pany ad- Grimsby New d the 
Af 
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* 
ampbell ( 
: lid wt London seas Adv g Services in London | 
lid { j ‘ A echis & M gn his pons ble for the adv ts ng of vres 
# ! { 
“ > * * 
\ d ¥ A son was born on Saturday to 
| 
A. A. Beer will appear in the Daily F xpress to 
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The obvious 
first choice 
in appealing 


to women 


of means, 
intelligence 


and good 


taste...was 


...and 


still is 


4 
feminine confidence in Good Housekeeping is greater than 


NATIONAL 


MAGAZINE COMPANY LTO 18 30 GROSVWENOR GARDENS LONDON S.w.t 


- 
Jant Ry 192 
As far 
? ‘ 
7 
Women Who use Pond's 
\ 
She Girl | 
Mansy foes beset the town girl's and &Time as 
a wel] a all the elements “Making the Use of Pond’, Vanishing 
Cream and Pond’s Co'd Crear, Most Necessary, Pond’s Creams 
MeVer prop, ote the th of hair 
| 
Pond’, Vanishing Cream Pond’ nth 
instantly mo the thin Making de. | ie bed 
lighthully sole and *uppl. Aectively Cleanses the 
Pond’, an valuable Protective Pores "idding them of the 
It ig MON-sticky and MOn-greasy and ove gathered during “the 
leaves MO trace of the delicate od of in 
| of Jacg roses of lines and “Tinkles. 
Both Creams of all Chemisty Store, m handsome 13 | 
|. 
Cold Cream and | | 
On S Vanishing Geam ae 
POND'S EXT ©O. Deve. 164), Southampton, Row, LONDON, 
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AGENCIES IN) AUSTRALIA ANSWER 
THE CRITICS OF 


Consumers Told ‘You Are 
King’: Fighting Facts 
Australian Association of Advertising Agencies—a 
federal organisa\ion—has published a booklet emphasising 


the benefits of advertising, which will be studied with added 
interest in Great Britian now that the Advertising Association is 


about to launch its own public ja necessary to speedy 
relations campaign for adver- sve production 
It 1s stressed that advertising 
mmand Performance ites demand, that it 
{ co social good when 
we duces new, improved pr 
f those w flucts and processes. and by 
‘ ‘King Mass product m p 
wy sllows the goods to he 
ed at prices low enoug 
the 


d osts of distribution 
d ysed is stated, that th 
‘ < of a hat. the customer pays 
ich the cost of stitchir 
! nth of a penny om the pric 
ne ¢ cake of soap. But, because 
advertising, he pays less f 
hes distribution services” all 
' the way 


nadvertised Goods Dearer 
Emphasising the point 
hiet says How does th 
advertised goods com 
with the price of unady 
goods? Or put m 


prices down 4S against 
unadvertised products’ 
“Io this respect a most impor- 
tant independent investigation has 
recently been made in Australia. 
y It covered a period of 23 years 
and surveyed the price changes 
- in a wide range of both adver- 
tied and unadvertised products 
and services, and showed that 
although the prices of advertised 
goods increased by 60 38 per cent 
ooly, the cost of unadvertised 
aes goods increased by 21731 per 

wow cent.” 

irts show these figures quite 


s emphasised “that in a 


of cases the increase 
of advertised goods, includ 


Ad. Costs Are Small 


fucing spirits, beer and cigarettes 

‘ in the ¢ been increased by duties and 

cad wick se, and the price of some un 

he cach unit p ‘ tised g00ds has been 

Cason uned from increase by sub 
Ady ys g tt butter meat woolle 

! uh Is, ete Reduced costs of 

ally <f fs and services aitributable 


tising occur 
ve 
! ‘ ’ \ her question posed is how 
) h does the consumer pay for 
ad sing to enable the other 
gs in production and sales 

ses to be made? 


‘ ‘ mounts vary of course 
fus f every all the advertising was se 
fustry where larg Ant inves 1 the total cost of all t 
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For Young Printers 
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af; 2 | ‘ hea and eddit You w be f wed by many 
new vine ir f w citizer The } 
A n R dvertis m of what to do about vulgar 
pays d advertising will soon solv self 
ellis The Right To Buy 
{ 
pric Consu rs a told that the 
{ 
In t ar tt future 1s the hands 
SAN xr p In the of the tacts p 
chasers £10 nted you w yu 
sav as ca In the gt 
=r another £4 s stated f satisfac wil what 
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a t \ ena wt a j You 
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id sp thing se. adv fepends on 
ind Maga \ as ght t what like 
pocket eref u tik { where you 
idy g returns i directly the 
P \ iter 
srranecd Prod n Captain Charles 
Con ch nd g nan- 
Wa to Char Birct S Ltd 
lotel. Black Liverpo leader th Litho 
Monday gray Produc Y ty I ind 
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MECHANICAL HANDLING EXHIBITION, OLYMPIA, JUNE 4-14 


Presenting Britain’s mechanical handling industry 
to the world’s industrialists. 


HE Third MecHanica HANDLING Exuipition AND MARCH: ADVANCE DETAILS FOR OVERSEAS 
CONVENTION will be the largest of its kind in the world, I i¢ will place a prehensive advance survey before the 
‘ ; ‘ I Information will be provided on the main 

and widespread publicity will attract buyers from every 

Convention sessions t Carculanion 
country Three special and greatly-enlarged issues of > world. Last Copy Darr: JAN. 23 
MECHANICAL HANDLING—the journal organizing the exhibition 
JUNE: EXHIBITION PREVIEW 


— will cover the Show, p an authoritative and in- 
Published 10 days before t Show, the June number will contain 


valuable record of available products, services and sources of all the information red by prospective buyers, and will be on 
supply. Advertisements in their pages will gain the undivided sale at the Show. Last Copy Date: Apri 21 

attention of buyers all over the world at the time when JULY: EXHIBITION REPORT 

mechanical handling is receiving its greatest-ever publicity Published 10 days after the Show, the last special number will reach 


and oversea justrialists just when final buying decisions are 


Book your space NOW. Gert 
Organised by 


THE JOURNAL OF INDUSTRIAL MECHANIZATION 


DORSET HOUSE, STAMFORD STREET, LONDON, S.E.!1 WATERLOO 3333 


MECHANICAL HANDLING 
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Weekly 


AEEALY 


Street 


180 Fleet 
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The Dismal Jimmies 
Should Pipe Down 


VINCE the war, B and British advertising 


Despite 
restriction me kind 


or af 


shortages 


the 


of the past six yea recovery and progress 


calise the truth of only recall the situati 
ediately after the « i it with the picture to-day 
h, determinati i ! work have surmounted 
hystucle alter 
king ind See cason why these 
ilittes should t 
The prospect hx iltogether pleasing. It w 
t be an casy yeu I ties, created by the balance 
f payments probl ent drive, must have some 
nivers d its dependent industries 
ne field the shortages in others 
pluses hard t are hkely to tighten sull 
mw. Until it ts clear how 
4 the Ciove t its anti-inflation policy 
alvert ng pla certa 
Hut a ay be flerent 
Neithe 
cas, IS a dustries will prospe 
\ ™ 4 the bu Hess 
ced fear se i ces 
Wha the la ut 
Ki talk, aS some are 
the ere to ne confidence 
ind thus dverse trends No urcate 
disservice trsing, which ca flourist 
whe nivertise he future The need for 
erprise, and because the circumstances 
cquire a mea It is Only then direct 
have to be changed 


Difficulties exist to he ¥ can only be success! 


advertisers ha 


risks, and tf the 


tising, if 


iloulated 


advertis 4 p then 


rm the publishers thr 


hange of subscriber's address 


Astn a i” von change 


he off srud inclu full as well as new add 


IDEA TO FINISHE oucTION 

SHOWCARD. 

(/ 


January 


To-morrow’s Topics 


to come 
pects for 
eting and 

publist 


ahead 
ook tere to 
quote 1S. BA tor Alan 
Whitwort es Of our 
viust e tuture 
sith det nism 

M ERTISERS 
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days to 
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and » bid for 
— — 
Run MCSSALE 
he turn 
lifficulties 
ihead and 
lvertisers 
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The trade press even 


more important 


DRAISE silience ol 
the indust s from the 

IS. BA 
Mr W “ Though 
prosy ‘ > be grin 
ind < porated 
Soc B \dy sers 
i the New 
Yea vil j past, jo 
n c p ind th in the 
I it advertising 
i has with 
{ the s ‘ flation on 
d il on on 
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{ is immed to a 
d J respected place in 
" al econo Unto 
laicly of to-day 
writ fl with the 
sing i Many otf 
d torward to 
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— 


LOLOUR PRINTERS 


Closer co-operation 


in the industry 


LLP.A. this year cele 


brates its silver jubilee and 
says C. Anstice Brown, the retir 
ng director, the Institute may be 
pardoned for glancing back at its 
past with justifiable pride. a 
hough it normally concentrates 
on the present and the future 
During the year its Festival 
Exhibition will be seen in Scot 
land and tn several more of the 
principal cities south of the 


Border 

Towards the end of 
education committee 
special week-end course near 
Stockport to provide students fo 
the Institute's examinations wh« 
ire resident in the provinces with 
educational facilities such as are 
made available by Institute 
n London during autum: 
months 


the 


the 


The convention of the three 
provincial branches has been 
planned to take place in the 


spring and will probably be held 


for the first time in Ireland 

ANSTICE BROWN FORI 
CASTS “even closer co-operation 


during the 
concerne d 


ulvertisine 


vear between all those 
with the 
at home and abroad 


welfare of 
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Poster men ‘will 


improve service’ 
SECRETARY the Br 
Ss 


Poster Advertising 


tion H. H. Mallatrats 


‘of tish 
Associa 


says his 


section of the ndustry faces 
another year of uncertainty.” 
He adds While great pro 
gress has been made in the pas 


towards closer co-operation 
with local planning authorities 
the effect of ‘Challenge’ on exist 
mg Sites will be more noticeable 
There will be a furt 


n advertising space 


ver reduction 
hoardings 


MALLATRATT FORECASTS 


ral in 


il the obstactes 


the outdoor industry will improv: 


service advertisers and 


tially to reduce the enormous 


iv 


risemments 


af money and 


the Cor 
Regulat 
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4d 


troi of 
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the world 
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space rate 
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a 
Daily Mirror | 
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How to write copy that really sells? Copytaster tells of his 
early experience with one fist-banging client. His own prefer- 


ence us for a more subtle approach, and he warns 


PUNCH, BROTHERS; PUNCIL WITH CARE! 


enor . For moments like these .. . 


the NUGGET SHOE POLISH 
ENSURES AN; 
“OXYGEN CLEAN” 


tw like search 
Advertising cleanin Ni "For 


by 


COPYTASTER 


NOU 


NUGGET 
The First Name in 
“Oxygen Cleaning”. 


In my Own ignorant way I pre 
the kind of advertising that 


(Continued on page 


Who's the Famous P.C. in these boots? 


CHATHAM 


WHATS THE CL.UEr 
WHATS THE SECRET of that GG 
daily woth Nugget 


58 HIGH ST 80 FLEET st. enter 


CHATHAM LONDON f Nugget today amt frowns 


gh Tan, Dark Brown, Ox Stan 


= 
14 ANU ARY 3, 1982 
4 
\ is 
that 1 { hetter particulars y hank g w ‘py and The copy would be something 
al th the tele shine It isn ne y good t 
dy good” but it was 1 the 
yeu | foran 
bither copy was pu y f ev 
led t 
wasn't ind |} wi ! 
fist, Da s be mighty glad to pick \ 
t 1 Sa wil punchy bits. So wrote 
a \ in t ke a madman, sc ind 
N that make s of pieces for every adv 
nt Get vent that was wanted, with 
apparent rhyme or reasor 
without being ev fract 
ttl m 
+} ha rh it was the punchy on fhe free Oxveen so 
that it released op whe i 
id hedrunk to the verge of 
‘ sity in Now they have succeeded! 
‘ furtl to the conclusion that h creativ sid sing was oxygen 
cleaned,” and as the life-giving { 
shat boastful A rhe 1 es will \ 
their arkle Only 
Tor the Medway To 
0 € Meaway owns for 4 gen-clear 
=< ‘ how vay trom 
Keeps shoes smart and supple 
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Professional prestige embodied in the clean relief of dicstamping; 
pictorial headings tor Dhirect Mail : Agreements, Accountants 
Forms and Dividend Warrants—for these and all purposes 
where character and dignity must be combined with strength 


and resilience choose 


| 


a rag paper Animal Tub Sized and 
manutactured to the specifications of 


SPICERS LIMITED 


» NEW BRIDGE STREET, E.C.4 


The watermark is a guarantee of consistent quality 
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FEATURE 
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INDUSTRIAL Ist PRIZI 
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PORTFOLIO. by Geoffrey, White, 
© British Press Photocrapher of the Year™ 


NEWS 3rd PRIZE 
by Arthur Sick Daily Mirror 


FEATURE 
by J. W. Walker, / 
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A SURVEY OF ADVERTISING 
AND MARKETING METHODS 
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Do you 


agree 


with us? 


GUTENBERG HE AMEBURLAL, GUTLNBERGHES RERLAME VOGNMAGLRGADE, COPENHAGEN 


WEKTISER'S WEER me ARY 
tion of media and 
Q)ur ¢ Its OWN MoO 
fer ped studio, is prepared 
\ ir present Clients, foreigi 
and d ire all leaders thei 
‘ respect { their total sales represent 
fer of the turnover in the 
y half eof D 
Gutet ircau thus in a 
1 in the ly special 
il, trusted a pt in Denmark. But 
‘ vhether to advertise or you on 
n } | wher 
i i t a 
+ Lf 4 
rt 
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3, 1952 Denmark Supplement ADVERTISER'S WEEKLY 


The largest-sellin 
monthly magazine 
Denmark 


lt you want the most complete coverage of the Danish | 


market with the accent on the consumer groups with the |. Published Ist of every month. 


2. Average net paid circulation 
| during the last three months 
283,423 copies (latest A.B.C. 

Digest is the answer to any spacebuyer’s prayer. & figures first half year 1951: 
275,263 monthly average net 
sales). 


highest purchasing power, DET BEDSTE fra Reader’: 


. Distribution of circulation: 
Copenhagen 318 
Provincial towns $29 
Country districts 


. Every fourth adult in Denmark 
reads DET BEDSTE. 


. Read by 57). men and 43 


women. 


o 


. 42°. of the readers are in the 
higher and middie income 
brackets whereas only 30°. of 
the total population reach 
these same brackets. 


is the level around which the net paid circulation is 
now hovering. In small Denmark this is equal to an 


imazing penetration. In tact your sales message in 


DET BEDSTE will teach every fifth household in 
Advertising Rates : 


Denmark and what is more, it reaches them at a Full page Black & White £109 
Full page Two colour aig 
surpr isingly low cost. Full page Four colour £160 
Half page Black & White (58 
7 Half page Two colour £66 


|) eT B | St@ 


In any twelve-month period. 


fra Reader’s Digest 


— 
London Enquiries: THE READER'S DIGEST ASSOCIATION LTD. =a 
1 ALBEMARLE STREET LONDON W Tei GROsvenor 4738 


4 
g jae 
? 
Bedste 
rv 
wre 
280 000 j 
copies 
4 
| 
equency discounts : 
for 3 insertions 
for 6 insertions 
| for 12 insertions 


Poresight Confidence and Tradition 


during more than 200 Years — 


nark's leading daily newspaper 


a wicke Lande 


LOVER TISER'S WEES NL ARY 
| 
lescendants of its founder , 
, A prominent member of ‘ 4 
( 
‘ ( 
J 
\ wna week Its Te terpretation { the 
eading “ fay free enterpris 
fay t ‘ j t avy 
hinged ds ipita 
«it sensut { the ‘ arke 
\ Sunda kduvs Sundays 
176,142 258,956 $9,763 246,426 
aG 
>» 
aa 
= 
aes 
Lia i 
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Weekly 


our imports. 


loo many 


tive countries, 


In a message to “Advertiser's. Weekly” 


PAUL FABRICIUS, President, Danish Advertising 


like 


ADVERTISER'S WEEALY 


Association, says:— 


‘P.R. could win market’ 


HE idea of bringing out a special “ Advertiser's 
Denmark Supplement is, | think, a good 
one, and | would 
congratulating you. 

The various contributions to this issue will, | am sure, 
give a lot of pertinent information to British exporters. 
However, I feel that there are a few points which deserve 
special attention. 

Much has been said by many Danes and some English 
men regarding the trading relations between our respec 
and the Danish difficulties with fixed 
prices on our agricultural exports and no fixed prices on 


to take this opportunity of 


But, apart from the economic side of this question, 
there is another aspect which deserves attention from 
advertisers, and that is that the attitude of the public 
towards British goods may have suffered as a result, and 
I do feel that a real public relations effort is required. 
There is no doubt in my mind that such an effort would 
be worth while. 

The distributive pattern in Denmark does not differ 
much from that of the U.k. 
more important with us, and the smaller shops are 
numerous and far from unimportant. 
people are apt to think of the Danish 
market in terms of Copenhagen 


Perhaps wholesalers are 


Do not forget that 


less than one quarter of the population live in the capital, 
and that roughly half the population live in rural areas. 

Before the war the Danish public was both quality and 
price conscious, and there are many indications that this 
healthy state of affairs has returned. Money is no 
longer so plentiful in the consumers’ pockets, and people 
are careful when they select the goods they want to buy. 

Another interesting development in the Danish market 
is that people are now more brand conscious than they 
were before the war. The practical effect of this is that 
British exporters will now need more advertising to sell 
their goods in Denmark than was previously required. 

This should present no problem in itself. 1 would only 
add that British advertisers in Denmark should attune 
their advertising to the Danish mentality and not merely 
use campaigns which may have been successful in other 
markets. 

Many good advertising media are available, and the 
standard of the advertising agencies, many of which 
co-operate with agencies in other countries, is high. 
Local market research facilities also exist. 

Bearing in mind that “the customer is always right” 
which in more up-to-date language can be expressed 
the consumer should have what he or she wants” 
money spent on findiyg out what the Danish public 
really does want will be well spent, 


by HARALD R. MARTINSEN, 


Editor 
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that any thought of reprisals 
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Advertising must have the Danish touch 


to get maximum results 


by C. F. THOMSEN, 


Manager, F i epartment, Sylvester Hvid Advertising Agency 
ravi sot ted Kingdor } the Danish people like to efficient . 
| for 1 ars t hase British products, but handle ! 
{ Der t great many cou are i B 
1) most sting for the Danish market, wit t 
i it competition will be case D 
ser Of British | on, It is 5. the 
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ts Andtl i Activities yn the Danist Discussing the question of 
British -D track advertising of British gency Ww the-spot agency remuneration C. F. 
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people “shop” in the discu |opinion that an extra service 
‘ cheapest merchandise, || my firm during its 52 years of 
an extra fee and is not plan- 
‘ GRE ine Not Man ning. to do so, I can well 
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and are wags Her¢ a standard charge. 
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ud anniies not only service fees. 
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“Look before you listen." 
Newspaper advertisement 
for a radio magazine 


Den kan atic ve 


SKONHEDEN 
Sex appeal selis men's ties. tet Skifier Slips 
Skifter neckties are always 


shown draped around the 


Copywriting hints: light touch ty 


but no broad humour 


by F. TOKSVIG, 


Shifter 


SLIPS 


Managing Director, Hariang & T »ksvig Reklamebureau AS when ising the new spa pe 
nedium where the competition 
the readers attention 6 & 

There is close similarity in the kind of advertising approach that should Two-colour printing is often 
be used for the Danish and British publics, says our contributor. He used in the main editions, and in 
adds a warning, however, about humour in advertising. Danish the newspapers’ Sunday supple- 
advertisers, he says, are cautious about using humour. Directly _ advertisements = a. 
humorous advertisements are rare, though lightness of touch is worth 
striving for in appropriate campaigns. Ihe development of market re 
caren rnd consumer panels has 
id considerable influence on the 
sty f copy appeal being used 
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marketing campaign 


Case history of a successful w 


was launched 


by PER DAM, 
Marketing Manager, Gutenberghus Reklamebureau 
FODBALSAM st 
fra AW RI 
problem was to launch was exceptionally 
= The duct could be sold , 
in entirely new footcream ‘No fatigue and soreness—no calluses and corns 
he n ke ir same channeis a 4 
on the Danish market. Our vend | by our client constant relief with GO-ON.” : 
chent believed it to be possible td 
“ crs suggested 
to manufacture a cream that 
would give greater relief to ned to a try We offered specia 
people suffering from foot consist SO persons | window material and assistance 
: uiments than products already jury wer ked to Say what pro Bet ‘ d ation n its display This was exter 
the market duct they rected with each of wick Ivertising gn whic sive icoepied Dealers pr 
Through a market investig he suge 1 names f i f care nning mised to hand in their sales 
tion we discovered what co n “ shed to ¢ th ca : ‘ kw sted sorts every fortnigh 
sumers require fron a fox Most Ssuila name for a foo ! I The test was a success It he 
cream, and on the basis of inf cream The st wa fe 4 sma came i natonal campargr 
mation obtained from this it Inat J test we measured the province town und xactly the Everything went so w that ad 
mm. a cream was manu ememb ¢ value of the name sal cond ‘a mal vertising had to be stopped wh« 
f to satisfy such requis by cal the same peopl wide ca Sale notio half the insertions had appeare 
A manufacturing 1 week and n a fortnight later rd adve ne work close because production could 
»sroved that mass-productio ind ash hem to write th rdinatior keep pace with demand 
methods would make possible a =. "Mics OF a piece of pape Th Beforchand w ‘ ken tt The elaborate marketing wor 
easonable price name Cro-Or showed up be Saicsinc ny sa and had taken time hut t proved 
he cream was submitted to n the te nd was selected Je vlers » th ‘ f ou worth while Later “Go-On 
chiropodists who endorsed a claim A fou est Was made to find plan, and we succeeded intro was launched on the Swedist 
that it was superior to existing th eS ' ne for the nan d naz the product hre market along the same lines, a 
oO ¢ 
sroducts M ‘ discovered ters the d the Was efeat success there tox 
7 The investigation was carried 
} © discover potential pur 
basers, and th were listed 
according to sex, age. and pro 
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Ihe first consisted of persons 
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} General Secretary, Danish Associat yf Advertising Agencies 


URING the years preced egard to Asing wer and arge shifts in incomes therefor 
ine the second world war consump ¢ Da h provin n purchasing power ind in the 
ket cor tributio hot ‘ thes 
¢ d advertising It was i constantly growing propor cla aC ‘ ’ stribu ot of h 
tantl ner ng ret ween openhagen an t 
customary to use small adve tion of Denmark's industrial if p n ; 
one ik rovinces 
sements for foot-creams. In and trade turnover, as well as ment in D w b The { f 
stead we chose to spend the of the country’s entire popula found that tt at the she 
sudge 1 few large advertis are (those Stated Dy the 
dget on a fe irge ad . tion, purchasing power and population t} vinees to recipients themselves. the recip 
nents > ely « cif 
j In our opinion the sale was consumption was being concen that of the whi y Wa ents including both taxpayers and 
; seasonal. and we realised that trated mn openhagen, the pract cally un sy between people with incomes below the 
t * lifferent arguments should b capital the censuses of 1940 and 1950 taxable minimun The incomes 
} 97 ner cent 
ised. during the summer and Movement in this direction per cea quoted are after deducting tax« 
" ‘ nter months came to an abrupt stop when the On the other hand. during the and insurance contributions 
1 We discovered that the product war began and. especially with same px jt were very On this basis it will be see 
was primarily bought by town that, during the period with which 
tweller nd therefor cide we e ne t total of 
L-HOW INCOMES HAVE GROWN © are dealing, the total 
concentrate our forces on th ncomes was almost trebled in the 
' even largest cities, constituting Incomes Increase Propertion to provinces, but in Copenhagen it 
§ per cent of the total Danish Milhon Kr per cent I was little more than doubled 
ty population 939/40 4 Thus the proportion taken by th 
This meant that the daily news Provincial Towns 994 oF 185-0 provinces in the total income of 
‘ papers became our most impo Rural Parishes 1,454 4,156 4 the whole country rose from a 
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fact that it 
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the largest in Scandinavia 


iper of the Home. It is the lead 
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‘rtisers POLITIKEN is always a first 
displayed advertising than any other 
forum where manufacturers are abl: 


Danish market 


302,922 copies on Sundays 


il paper in Denmark, and 
sth government and local 
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men AUSNERTISER’S WEEKLY 


The following information is taken from a Gallup survey, made 
in 1951 for POLITIKEN by the DANISH GALLUP INSTITUTE. 


Each copy of POLITIKEN is read daily by 2-4 persons. According to this the daily edition is read 
by 366,780 persons and the Sunday edition by 727,012 persons. 


51°, of the regular readers run through the advertisements in POLITIKEN before they 
go shopping and 9°, of the readers have during the last few months made unplanned 
purchases inspired by the advertisements in POLITIKEN. 


80°, of the regular readers of POLITIKEN do not read any other morning paper. 


v 4 52°, of those persons who also read other morning]papers, consider POLITIKEN to 
\ * be the leading”paper. 


Every reader spends on the average 56 minutes a day reading POLITIKEN. 
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INTERNATIONAL FAIR 


1952 Copenhagen 
Held in the Exhibition “FORUM” 


Pam 


VARCH 28th to APRIL 6th 


Machinery. tool~. metal goods, technical 


articles, ofhee machinery, ete. 


APRIL 25th to WAY 4th 


Textiles, clothing, household articles. 


toodstulls, leather goods, applied arts, 


sports articles, ete 


Enquiries to 


Secretariate, 
Julius Thomsensplads, Copenhagen V. 


rum 


Brandon & Partners Ltd. (Exhibitio: Division), 


\lbemarle Street, London. W.1. 
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‘Made in Britain’ needs 
a new boost 


by Ib. AARSO NIELSEN, 


Foreign Department. AS DEA Annoncebureau for Danske Erhverv 


Manager 
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Made in Great Britain le in Denmark 


promote their goods But British exporters are not ANd spiritex- 


promoting this market, they; porters. Tren... 
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Trade fair’s success 


products knows what lies 
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Films reach 54 million 
audience each year 


by LEIF BERG, 


Director, Gutenberghus Reklameburea 


The provincial market 
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la Denmark certain firms 
have concentrated their adver- 
tising budgets on films with 
good results Ihey have 
arranged campaigns of 6 to 5 
films which, appearing in quick 
succession, have had amazing 
sales results. In the course of 
six months a large provisions 
firm increased its sales to from 
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the total maraet with the aid 
of this medium. 
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$s to take up regular 
the Danish newspapers 


when placed in f feeding sents in the United Kings 


f f at They are 


vedium ! 


the large newspaper 
Copenhagen and 
every British advert 


KETORVET, ODENSE 


RAADHUSPLADSEN 
COPENHAGEN 


FynsTidende 


140 Cromwell Road, London, 
S.W.7. 
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Pleasure with business 
the Danish way 


BY A SPECIAL CORRESPONDENT 


tis 


bine pie if sith 


is 


socom 
t er to the Swedish coast, and 


Dusiness 


with 


nuch iess take fis tamil 


for the purpose In i 


nd 
and the chances 


Dusiness 
acts Ww regard your seeing 


s the « nd languag 1 th $s 48 an essentia 


und in isiness qualific for sound business 


i pc n the main bus 
Mi Den 1 cx Aarhus Aalborg 
ith i res Odense Esh the port y 
( iger Nu i nd Cac Harwich in unde 
Es ‘ fron Nykob ur t pocket liners 
ba Nestved \ £ A I ferik and Kror 
d i i rinses Ing? Horsens, Vejle 
1 Kolding, Nykobing (Falster), and 
4 ‘ Ne d. If you take a car you 
“ tor-ru n tou ill in a fortmight 
i de t and every one of 
ha city of is as fu { business as it 
peop you ca s of pleasure. The population of 
sid withir alt tt irgcst is ist over 100.000 
kK pe sa ind sma t about 15,000 


‘DENMARK 


jor your ned heliday- 


the charming country of hospitable 
people, delightful beaches, gay cities 
and attractive scenery. 


YOUR TRAVEL ALLOWANCE 
HAS NOT BEEN REDUCED 


Trave. via HARWICH ESBJERG 


by comfortable m v 
KRONPRINSESSE INGRID 


KRONPRINS FREDERIK 


For tickets and 


further infor 


Nation apply 


local 


to your 


travel agency 


orto 


THE DANISH TOURIST BUREAU LTD. 
7172 Piccadilly, London, W.1 
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Hallo. Mr. Media-Man! 


You are Supposed to Know 
These Papers... 


“HJEMMET” s Denmerk’s kad 
Woh 6°? 


“ALT POR DAMERNE” (Everything 
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Send this coupon NOW for your 
file copies 
To Joshua B. Powers, Limited, 
14, Cockspur Street, London, $.W.1 
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Denmark he lis acros Sweden by f y in 
cons j es Helleb@ek. Horn chents’ proble 
iS hey eh and Gullelex The vely 
sa 4 » au drive along Roskilde 
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provide an excuse for a ie ‘ 
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spread dailies 
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Denmark's Leading Daily the A lively and entertaining mid-day \o exelasive evening paper. Out- 
urest, quickest and most economi newspaper and the fourth lergest standing in its editorial on social, 
cal mediom for reaching the great daily in Denmark By far the coltural and literary questions. 
buving power of greatest part of its circulation is in A high percentage of its readers 
almow 2 of the households in the capital. A suitable mediam for a men and women in key posi- 
fepeuhagen and | 6 of the total advertisers appealing to Copen tions in Danish public life, and 
number of hoursholds in Den hageners and especially to the « very high purchasing power 
mark younger people earning their own ! concentrated among its sub- 
living scribers, 
Weekd Sund 258,948 
October 19 First 6 months 19%! 68 24 First 6 months 1951 1.194 
Weekd 199.765 Sund 246,426 October 1951 64.597 October 1951 


4 widely read weeklies 


A pictur pape it logravure Its varied contents of light «tories \ non-political weekly for the rural 
dealing with topica vents and serial novels, comic strips. cross. population. Agricuhare, economics 
features from o« the world words and letter-hox is highly and entertaining features. Special 
One of the rd veeklies in appreciated expecially by women features for women and children. 
Denmark Its were wally fine in all classes A weekly magazine An excellent medium for advertis 
printing ene faubfel repre with « responsive audience of ers of products used especially by 
duction of advertiscue considerable buying power farmers, as well as for general con- 
‘mer goods 
4 month 208.419 First 46 months 1951 Firse 4 months 19st $6,382 
Octobe 168.036 October 1951 118,73 October 1951 $3,729 
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ILFORD HP y does the hat-trick 


ILFORD HP 3 leads all the way in the 1951 
“British Press Pictures of the Year” competi- 
tion sponsored by the Encyclopedia Britannicé 


2nd PRIZE 


NEWS 2nd PRIZE 


by lan A. Hardie, Aberdeen Journal 


SEQUENCE 
by Barnet Saidman, News Chron le 


2nd PRIZE 
by F. Charman, Sunday Pictorial 


PLATES & FILMS 


LFORD LIMI TED - IlLFO RD: LOND ON by Robert Rider-Rider, Associated Press Phou 


~ 
Se, 
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StoptheTakk! 
GetouttheFork! 


prove how dood 


HEINZ” Pickles taste! 


Befort vou say pickles say HEINZ 


Punch, Brothers; Punch with Care! 


(Continued from page /4) 
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it nds 
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l a q su own 
headline ind astra 
ying Va hall the 
eed «han a boastful claim 
it the produc stead of the 
<t nes 
hav sed of 
i Jucts ha 
nf ve deeply 
If 4 woman finds at th 
that there's no Nugget in 
h t hance ife perhaps 
qu eerfully take 
1 Kiwi, and er 
Such luc sways seen ) 
! nd usually to get 
g into wh a hind of art 
nie t has b 
h can b erest 4 new 
id of pack ancw gadget for 


merely to show a picture 
yrushed b s and a tin 

ot-polish, howeve exc 

t they are drawn, and how 

en —_ | 


MACONOCHIES 


foe fFiavour 


seit 
* 
On THE ind, when 
fuc nicrest 
purchase sdvertising 
can be as straig ward as you 


Pickles are a cas } point, and 
1 would find hard to de 


fend the ents restrained 
ipproach in this Pan Yan adver 
tisement Perhaps lam pre 
judiced by a persor belief that 
people whose palates are coarse 
or msensitive enough to need 
pickles with their food are un 


estraint and 
y in advertising, but I do 
clieve that the blunt Heinz 


likely to apprecia 


sub 


the craftsman’s 
of course, it 1s 
t different kettle of ketch 
up Pan Yan's layout. sketches 
ind typography are delightful 
while the Heinz lettering and 
artwork are a nightmare, and the 
way the woman handles her folk 


s ludicrous, but all this can be 

forgiven if la right in think 

ng that the whole noisy down 

to-earth approach is the 

beam Perhaps I should de 
scride punct 

* 

1 CAN HARDIY believe there 

Ss an advertising man or 

woman--who not blinked 

cK r twice these very 

dramatic Elast ast acy 

They are quite brilliant 

ind enormously strong; and | 


Thank heavens / had 
some Elastoplast 
in the house! 


Copyviaster would have been 
proud to have’ invented this 
scheme 


hope they are a success if only 
to hammer another nail in the 
coffins of the wiseacre who 
always says that negative adver 
tising 1s no good and “fear” ac 
vertising is immora 

Having said all thar I must 
go on to add that while | would 
have been proud to have in 
vented this scheme | would have 


dramatic 
people downright angry with the 
adve 


Just one point about the ad 


vertisement puzzles me a little 
lastoplast 1s already uncom- 
fortably long for a brand-name 


What then is one to make of 
people who make confusion 
worse confounded by comming a 
tongue twisting polysyliable like 
Elastoplast-icity” 


STRANGE INTELLIGENCE 


PRINT REVIEW BY BRIAN HILTON 


| AD the shot not been 
mated to “the real core of 


intelligent men a women in 


our community | might 
simply have thrown it away, 
and that would have been the 


end of it. But when the pro- 
ducers of a publication called 
Intelligence D behave less 
must put 
up with some osity about 
their methods 


than intelligently t 


received at me unde 

lid. frankine p comme 
Ous Missive 
which read ! tar! of Mans 
held and t il Board 


extend an invitation to (my name 
filled in by hand) to become a 
Private Subscriber to Intelligence 
Digest 

All this, except the title, in 
Ludlow Maytair Cursive. At the 
top is the information “Reserva 


tion No. $25 (not insferable) 
ind at the foot the injunction 
This reservation is restricted to 
your personal use if you do no 
accept Please return or destroy 
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The other 
‘ chose -set 
nee Digest 


Continued on page 20 


WASS PRITCHARD & CO. LTD. 


85 FENCHURCH ST. LONDON E.C.3. 
OYAL 7141 
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EXHIBITION STANDS 


DISPLAY 


“SCREEN PRINTING 
(*SPRINT) 


PRIESTLEY STUDIOS LIMITED 
LONDON - GLOUCESTER + CARDIFF 


TRAfalgar 4277-8 Gloucester 22281-4 Cardiff 2012 


BIRMINGHAM «+ MANCHESTER 


Midland 0528 Blackfriars 3851 


Most of the really good enlargements— 
large and small—are made by Autotype 
“Are you interested in giants?” is the 
title of a folder which goes fully into the 
matter—free on request 


Remember giants when planning for the BLP. 


x“ photographic trarsparencies, coloured faithfully by 
A U hand, make an impressive focal point. They can be 


supplied in any size, including giants. 


THE AUTOTYPE COMPANY LIMITED BROWNLOW ROAD WEST EALING LONDON W.13 EALING 2691-2-3 
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IAN T enlargements command attention 
jand. These giants—faithful 
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R. P. GOSSOP 


LIMITED 


Artists Agents 


36 CARTER LAN! 
ST. PAUL’S 
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CENTRAL. 6950 
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EXHIBITION STANDS 
DISPLAYS 


SERVICING 
SILK SCREEN PRINTING | 


MERCURY 


245 VAUKHALL BRIOGE ROAD 
LONDON S. wit. TEL WiC 
WORKS FULHAM 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 


| 
T. BOBINSON | 
| 


72a Plough Rd., Battersea, W 
Tel. Nes Botterses S300 & 4886 


FOR COLOURS 
COLOURS 
POSTER COLOURS | 


WATER 


FORGE BOWNEY & CO LTD | 
i PERCY STRERT LONDON wi 
,RAPHY 
PLAY 
REEWN 


409 
RNSEYR 
OWAYT 
‘ N P 
AR 68 & 3469 


DOASPLAN 
SCREEN 


SSOCIATED 
RICRAFTS ito 
CAMDEN 


1416-7 


WALTER BIRD: 

STOCK ADVERTISING 
HEADS 


Photographic Hlustration Ltd 
85 Cromwell Road, $ 
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A NEW 


rare. and this one 
geod The New Esso Refinery 


The New Esso Refiner 
s because examples of suc 
cessfu commercial literature 


en by famous authors are 


$ exceptionally 


quarto oblong of pages 
ind cover, is the normal pictorial 
record of the work in progress 
good, but conventional 
Fawley Achievement is uncon 
ventiona Written by 
Bates and illustrated with bril 
hant two-colour sketches by Roy 


Coombs, it is produced in worthy 


Seldom has a famous 
handied a commercia 
successfully—probably 
because Bates was (and js) also a 


theme So 


pournalys 


Cover is a self-colour board in 


plum red The 40 inside pages 
ar of heavy cartridge paper 
which takes excellently even 
though thickening it, the 12 pt 


Times about 14 pts. leaded with 
generous and handsome margins 


Wirt The Rose Britain by 
N_ P. Harvey as a treatise on rose 
growing Lam not here c 
but as example 
s of more than usual interest. It 
is printed on Mellotex Cartridge 
on which 12 pt. Bembo looks ex 


tr mely weil The llustr 
colour nhotoeraphs of roses. are 
extraordina good Gordon 


Crocker and Adprint. who get a 
flyleaf acknowledgement. should 
be well nleased with the reproduc 
tions—from blocks by West End 
Engraving Composition and 
machining are faultless—bv W. § 
Cowe!l The book. published by 


Protection Ltd. is a col 


ector’s piece 
Inside 
Story.” the A. ¢ Nielsen ¢ 
gives in it of the N elsen 


keting service. The 24-nae 
brochure has an air of brisk 
efficiency. A lieht Grot is used 


for headines—-have you noticed 


the swine towards the Grots as a 
reaction from Times Bold? There 
s plenty vf white snace to give 
the job, but the typo 
{ ‘ 


rapny and use 


dignity to 
second colour 


s dynamic 


I consider the fancy insiucen 
dust jacket unnecessary. for the 
yack and white photograph and 

nane!l of tt cove will 


not show s« 


headed 
i 
hing 
fle's in 
f all 
nvita 
y might 
\ Inte 
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State 
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4 nstance, 
annual 
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t head 
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2. s from 
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How Photographers Plan 
Business Promotion 


By JOHN HERON 


TMHERE is increasing shop window, almost fac 
evidence that direct mail Gamages wn 


be yusine disp at man 
one of the est business 

ine 
promotion methods tor adver H ’ Fetter La 
tusing photographers Pork Corner he 

This is the conclusion I have ely a d-out s . 
come to alter conducting a t {1 the w fow, Park ) 
ig junior Gallup Poll to discover < Ww sell 
what sales promotion plan nises being adjacen 
‘ 
From replies differing as 
widely a Don't know” to long class p 

x lf 1s Since pre-w 
explanations accompanied by p 
advertising appropriation details 

been wwelle w and 
I select these examples They 

mterest and help those 
> Stone’s throw from Hatt 
pl for 1982 may not 
4 
fully matured 


Putirzer Stuptos, Lid re 


cently conducted a mos 


fa ou write hem 
- isked Dr Henry Pulitzer 
Whar d you think he replied 


ce iid pull my own feetr 


“ urts less to get a dentist 
tod ) A reply-paid card 
was used, offering a sample 

photographs. and a 


campaign would have been 5 fe 
A. Hellews fF. R. Log 
Per cer ess effective 
Birmineham 
A SUCCESSFUL campaign Dorman, ad 
which merely called for a copy vertising manager, tells me that 
ot Advertisers Annual, a large amone numbe of ew 
stock of bromide postcards and a ssoric just narketed 
number of first his firm a three of particula 
was planned and run recently by nteres for the nercia 
Woburn Studios Ltd pho 
aphe dark \ 
Managing direct Peter Peck inger for compounding 
decided to send one postcard per » chemical utions 
day. for a week, to every adve omnpr nerforated bas 
) sing agen n London Each plate to w } s attached 
postcard would comprise a tip Stainiess steel handle with rubbe 
| top cxv\ample f advertising 
ul auy t ndgerip hy pi i 
photography. each sho wing oF iodels n with «a 
j a different type A very shi 484 in. handle for use m upright 
y message was included on cach de »”p inks he oth 
r Orde tarted to n 7 
card rs a dt co c in shorter handle fi us 
arte about the third Posica d buckets and na r tank 
Paign opened at least I new Ilford dis nersion 
promising accoun eft the dish 
than repaid the t f fa We I 
xpense of t cop tally sed nent 
e Woburn Studio heater can solutions 
het ween egular from in. deep Load 
250 w tainicss 
4 PAaRKINSON great ord x 4 in. cur f nk, be 
Mote San tt 6 in. x 6 ft Popular to 
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from 60 - per 1,000 


astringe 0 OT. Cards 


et 


25-27 Sefton Road, Walton, 


Co.. Lid. 


ATTRACTIVE PUBLICITY BOOKLETS 


ears 


ur line 
LADDERSTOP MATCHES ka EYE GLASS MATCHES Lenses kepr ar 
00 
MOTH MATCHES ar pet CROID MATCHES quick reper 
broke naments 
STYPTIC MATCHES e ea SOAP LEAVES for 


rt and travel 
Fly protectior 


SUDDERICK & co. 


Liverpool, 9? 


@ Setting for Photo Litho 

| @ Direct Plate Setting for Multilith 
@ Lithographic Duplicating 
@ Photo Litho Printing 


IMMERCIAL AID PRINTING SERVICE 


Offer the complete 
Varityping Service 


and Rotaprint users. 


Equipped to execute stoges of  prepored to undertake any phase 
| Vorityper, Lithogr Printing of the process for firms with their 
} and Dut ting, we ore wever, own equipment. 


5 4103 


Different Subfaces 


of 
DRAWING BOARDS 
to choose from .. 
| and 30 years’ experience of dealing 
with High<lass papers—and the require 
meow of the Commercial Art World 
Compiew: range of WINSOR & NEWTON'S Poster, Designers’, 
Colours, and away tock 


HEY LTD 


ITOR STREET-E-C4 


Sudderi S 
Sudderick ¢ 
j nwrer f 
dy 
; 
\ 
/ = \ \\ 
% \ \ | 
= 
Il orid-wide 
tul direc campaign directed 
at wholesale fashion houses 
Short letters were wriliea, amus 
4 P 
| 
mailings, a bromide print photo 
nontage was included, showing j 
typical Pulitzer fashion shots 
Results were most gratifying 
as much new business has re 3 
sulted as the studio can handle, 4 
W 
Lo 
4 
7°18-TOOKS COURT-CURS| 
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\UOVERTISER S WEER 


Many of us are Type \liicawbers 


Have you ever been the first typographer to use a brand new |) pe design—had a type face flown ; 
from New York for your express use in a new campaign—le-igned a booklet demonstrating 
the use of a new face—or have you never experienced thy thrill of using a new type face? 


By VINCENT 5 PEER, PYPE DIRECTOR, GRAHAM & GILL!) > LTD, Founder and past-president, 


British Ty pographers Guild; author of Printing Design and Loyout; former instructor in typographic 


laveut and design at the Camberwell School of Arts and Crafts. 


2 ‘ but there met strong 
: Stradivarius, Fair Phenix, Trajanus, Bru nd Ba foundry typ Where it cost 


/ 
a 


METROPOLIS [1 BRAD 
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(7\\ The 


Gels bel Because its Readers Have Faith in it! 


|) THE CHRISTIAN HERALD COMPANY LIMITED 


INCREASE IN RATES SINCE 1947 
INCREASE IN PRICE SINCE 1948 
DROP IN READERSHIP! 


6 TUDOR STREET, LONDON, E.C.4._ Telephone: CENTRAL 3624 
OR, 4 WESTERN ESPLANADE, PORTSLADE, BRIGHTON, SUSSEX 
Telephone: HOVE 47288 9 


Brilliance 
which 
compels 
attention 


Since 1766, Reeves have 
studied the needs of 
artists, and by avoiding 
the use of inferior sub- 
stitutes have main- 
tained the quality of 
their colours at a high 
level With Reeves’ 
Designers’ Colours you 
can give your work that 
extra brilliance so vital 
to attractive designs 
Test themfor yourself now! 


DIRECTORS AND STAFF OF 


STUDIO LISA 


Select your colours from Chert 
No. 26, post free on request from 
Reeves & Sons, 13 Charing Cross 
Rood, London, WC2. o 178 


eet 


Wish all their friends a verv HAPPY AND 
PROSPEROUS NEW YEAR, and hope to sce 
" them during 1952 at the WELWYN sTUDIO 


REEVES 
Or FLEET STREET LIBRARY 484 ae 


BRITAIN’S ART MATERIALS AT 
WELWYN GARDEN CITY, HERTS 30 FLEET STREET, E.C4 
Tele. 850 Tele. CENtral 7640 


THEIR BEST 
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ADVERTISER'S WEEP 


Economy Campaign 


G. F. TOMKIN LTD 


ale One. 


HOME COUNTIES 
WEWSPAPERS GROUP 


of eleven individual 

LOCAL newspapers 

circulating throughout 
BEDS. HERTS. & BUCKS 


TRADE 

45 @ 

INCH RATE 
Represenced 


WILL KITCHEN, Jr. LTD 


13) Fleet Stereer. ‘ 


Head Office 


MANCHESTER STREET, LUTON 
Pr i $080 


Advertise 


Let us help with your 


We specialise 


economically printing 
weekly and monthly 


PUBLICATIONS 


Jucotations invited 


LEYtonstone 11645 


PHOTOGRAPHERS 


BRIGGS: 


eum 


SILK SCREEN ARTS 


SHIRLEY ROAD CROYDON 
8147-8 


HIGHEST GRADE 
CLEAN © SHARP 
CRASTSMANSHIP 


SPEEDY SERVICE 
\ EXPRESS 
DELIVERY 


**DAY-GLO”? painters 


HARROW | 
BILLPOSTING 
COMPANY 

= 


37 SPRING STREET w. 2. 


Many 


of us 


source 
have vir 
designing types, fo 
need to 
ypesetting 
and y embark 
panies said It is 
now inders t 
ne 
Owing pet 
{ 
Ww Britis 


Mi ng 
i 
ning 
to 
irgent 
Ih anew 
if question 
adiines. W 
al t ‘ ers to in 


I} buy new 
s esaony 
dt ‘ for re 

naking 
ncos t s needed 

I “ nm one size 
would e than a 

fu ing f one type 
sce. On faces, the 
ers ild d proots 

pie yhabet of 
tals ‘ id figures 
cx nake line 


Specimen 
of he ged types 
.Ographers 


typesceiting 


Scripts are g. which 

ans th over 
ging i eak ff 
printe 
nallet M don 
deatt trument 
sens 

iness wear 

Such u aria s Erba 


4 J 
rang Sizes a with the 
ss ‘ ind 
72 point Incidenta sc a 
on th market ig 
cy ife ODLa 
special order de taking 
al Weeks 
As t he cos be 
a tu ang { standard 
founts f 6 pow » 72 pont 
i it £43. to-day a simila 
inge would cost £100 
times the price 
a Ww ul ol 
fe at the 


Typese ers should realise that 
inless they adopt a more vigorous 
typograp 


ical policy, the swing 


This article, deploring the lack of 
enterprise among ty pographers, is 
the first of three by the author. 
The second contribution will deal 
with new and uncommon types 
offered by British ty pefounders, 
and the third is to pin-point some 
Continental and American types. 


“ be towards publication set 
ngs, tor what pojnt will there be 

paying for commonplace type 
faces which afe heid Dy every 
pudlication mM ¢ when the 
alter will set the advertisement 
tree of eXtra cost 

It is not good enough, howeve 
to leave the selection of new 
ypes to the printer Only too 
often the latter is a poor judge 
of what is likely to be a popula 
typeface and if IS near always 
left lo the OvVeTSeer iy wi it 


ve fancies The result 


§ usually 


a number of white elephants in 
the composing room 

There «8 a strong case for a 
type selection committce to oe 
recruited from the typographers 
and art directors of the leading 
idvertising agencies, who would 
Neet at regular intervals to dis 
cuss world trends in type design 
ind make their recommendations 
© printers and typefounders. And 
the latter could often submit their 
new creations profitably to such 


i body 


Many an otherwise good type 
fan 


ed at th yutse ist de 

caus t has One « two queer 
characters These indiscretions 
could be avoided if full advar 
tage was taken of the wealth of 
diser ninat e taste tnere 
available among creative 
chiefly need is good 
of chaste design and 

c flights of the type 
fancy The right type 
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to husbands 


Many a husband believes that if he 
dies without making a Will, his whole 
estate passes to his widow. Usually 
it does not, and under the existing 
law it is possible for the main 
benefit 


on an intestacy to go to 


distant relatives. By making a Will a 
husband can protect his wife’s interests 
and by appointing the Midland 
Bank Executor and ‘Trustee Company 
he can ensure that those interests 
will have sympathetic and expert care 
MIDLAND BANK 


EXECUTOR AND TRUSTEE 
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LILLIPUT’: 
SERIES DISCOUNT 
INCREASE 


Following changes announced by 
“Lilliput.” Series discount increased 
from January | to 10 per cent for 
6—11 insertions and 15 per cent 
for 12; ordinary position monotone 
£204 a page (series 12) £216 (series 
6); two-colour special position 
page £244; four-colour facing 
matter £297. Advertiser taking 12 
pages monotone gets £432 discount. 
Savings on smaller spaces pro rata. 

Bleed off introduced at no extra 
charge gives over 334 per cent 
extra type area. Improved copy 
dates are first of preceding month 
monotone, four-colour two weeks 
earlier or less by special arrange- 
ment. 


NEW PETROL FOR 
BRITAIN 


Mobiligas, a leading petrol in 
U.S., to be introduced in Britain 
by Vacuum Oil Co., Ltd., on retarn 
of branded petrol. Until then 
Mobilgas pumps will sell pool spirit. 

Vacuum Oj Co. building oil 
refinery at Coryton, Essex, which 
will come into production in one 
year. 

If branded petrol introduced 
before production starts at Coryton, 
Mobilgas will be imported. 

No advertising plans yet made 


but account will be handled by 
Vacuum Oils present agents Masius 
& Fergusson Lid. 


NEW BREAKFAST 
CEREAL LAUNCHED 


Macleans division of Beecham 
Group to launch new breakfast 
cereal “Brockham High Protein 
Food.” Marketing to start in test 
areas in fortnight. G. S. Royds 
Ltd. will handle advertising. Local 
campaigns in test areas. Beechams 
have contracted to buy whole of 
Watney’s output of brewer's yeast 
for use in manufacture. 


Relaxation of Government of 
India’s import restrictions for first 
half of 1952 likely to benefit British 
marketing in India. Import licences 
for broader category of goods per- 
mitted. Provision made for entrance 
of new products including drugs and 
medicine. 

New monthly publication “\ oung 
Ballet Dancer” printed on art paper 
with two-colour cover and pro- 
fusely “iMlustrated, will cater for 
pupils and teachers of ballet 
schools. 


John Gourlay chairman Glasgow 
“Evening Citizen” for 12 years 
died aged 82. Retired 1949. 


John O. Roe, formerly with 
W. S. Crawford Ltd., and since the 
war working in advertising in Cairo, 
has joined staff of Overseas Publi- 
city & Service Agency Ltd., as man- 
ager of company's servicing office 
in Cairo. 
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